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Mindshare Austria

CEO
Ursula Arnold

2010 2011
Billings in mio.€ 162 169
Rank in Austria 5 4
Market share in % 9 9
Online share in % 14 15

Employees 58 65

2012

169

15

65

Billings 2017

EUR 288 mio. €
Source: Focus MR

2013

203

16

65

2014

230

18

67

2015

264

10

20

68

Best Media Agency
2016, 2017 & 2018

Source: medianet xpert.net 2017/2018

2016 2017 Media Award
274 288 Since 2004
3 4
12 11
WebAd
20 22
Since 2004
74 75

Best Digital Agency
2016 and 2017 / Silver 2018

Source: medianet xpert.net 2017/2018

Awards Nominations
12 18

Awards Nominations
40 56



Mindshare Austria

- < €500.000
*" - BILLINGS 2017 Kunden => £500.000 to €1 mill.
g ( EUR 288 mio. Billings => €1 mill. to €5 mill.
CEO COO Source: Focus MR => €5 mill to €10 mill.
Ursula Arnold Sabine Auer-Germann = eromil
2009 2010 2011 2012 2013 2014 2015 2016 2017
m|okal
Billings in mio.€ 157 162 169 169 203 230 264 274 288 mglobal
Rank in Austria 4 5 4 6 6 4 4 3 4
Market share in % 9 9 9 8 9 9 10 12 11
uTVvV
Online share in % 11 14 15 15 16 18 20 20 22 . = Print
Media = Radio
Mix mOnline
54 58 65 65 65 67 68 74 75 oon

Employees



Struktur und Media Mix

% der Billings Budget Struktur

< €500.000
®> €500.000 to €1 mill. m|okal
m> €1 mill. to €5 mill. mglobal

> €5 mill to €10 mill.

m> €10 mill.
Med la M IX Non Profit Kunden seit
Care 4 your heart 2017
nTVv Fairtrade 2017
m Print Wings for World Life Run 2015
® Radio
Jugend eine Welt 2015
= Online
OOH Osterreichisches rotes Kreuz 2007
Debra Austria 2004

Mindshare internal



Medianet xpert Ranking Kundenzufriedenheitskoeffizient: 38.88/40 medianet

the marketing & sales network

Beste Mediaagentur | - Beste Digitalagentur
¢ 2018 GOLD 2018 SILBER
e 2017 GOLD e 2017 GOLD

6 + 2016 GOLD 2016 GOLD



Mindshare Organisations-Struktur

Business
Planning

Client
Leadership

Planung, Feinplanung
und Einkauf

e-Commerce Exchange



MEDIA STRATEGIE

DIGITAL OUT OF HOME

ADRESSABLE TV

SALES MODELING

MEDIAEINKAUF

INFLUENCER MARKETING
BUSINESS PLANNING
DIGITALE KAMPAGNEN
CUSTOMER JOURNEY
DIGITALE KREATION

VISIBILITY TRACKING
MOBILE CONSULTING

LOCATION BASED
PORTFOLIO MANAGEMENT
SOCIAL LISTENING
. CONTENT MARKETING
' DIGITALE STRATEGIE
KREATION
E-COMMERCE
MARKTFORSCHUNG
HORFUNK / WEBRADIO
SOCIAL MEDIA
THE LOOP
TV SYNC
SEO
SEA

KOMMUNIKATIONS ECOSYSTEM
MINDSHARE
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Handel und e-Commerce




WE BELIEVE THAT
EVERYTHING
BEGINS AND ENDS IN
MEDIA
IN AN ADAPTIVE WORLD

TEAMWORK




Mindshare Austria
Kundenportfolio
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The Loop Room
KPI-Management in Echt-Zeit. Adaptive Marketing im Paid, Owned and Earned Media
Prozess
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Awards 2018

Organisers Client/Brand Campaign Name Award Category
medianet xpert.night Mindshare GOLD best digital agency 2018
medianet xpert.night Mindshare SILVER best media agency 2018
Creativ Club Austria der Standard Unfake the news SILVER Innovation
Creativ Club Austria der Standard Unfake the news SILVER Innovative use of media
Creativ Club Austria der Standard Unfake the news BRONZE Digital Online Ads
Creativ Club Austria der Standard Unfake the news SHORTLIST (OOH non Klassik
Onliner of the year Christoph Truppe SHORTLIST Category: Aufsteiger
Onliner of the year Christine Antlanger-Winter SHORTLIST  |Category: Media
Standard Etat Maus \Wienerberger Anlage SHORTLIST Best crossmedia campagne
\WebAD Parkinson Selbsthilfe Wien Ein zittriger Cursor macht auf Parkinson aufmerksam (in cooperation |[SILVER Online & Mobile
with Ogilvy & Tunnel23)
\WebAD Marlene Marlene: Ich bin Marlene (cooperation DMB & Mindshare Milan) BRONZE Craft
\WebAD Mazda Al (in cooperation with Tunnel23) BRONZE IApps & Mobile
\WebAD Raiffeisen #neudenkenheisst SHORTLIST Best Social Media campagne
\WebAD IP The Great Grand Prix Hijack SHORTLIST Best mobile campagne
\WebAD IP The Great Grand Prix Hijack SHORTLIST Best Data Insight campagne
\WebAD Raiffeisen #neudenkenheisst / Mindshare: Anna Sturm SHORTLIST Newcomer of the Year Media
\WebAD \VOLVO Next Stop: Sweden / Mindshare: Anna Sihorsch SHORTLIST Newcomer of the Year Creative
\VAMP Award \VOLVO Next Stop: Sweden GOLD Best DOOH interactive
\VAMP Award \VOLVO Next Stop: Sweden SILVER best DOOH
VAMP Award Debra Neuer Riuckenwind fur die Schmetterlingskinder BRONZE The most efficient action /
campaign
EFFIE UNIQA Projekt: Baby Max SILVER Financial Service
Forum Media Planung Mindshare Christoph Janach SHORTLIST Rookie of the year
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